me 


She was the queen of ‘Kings 
Row’ and the nickel-a-dance 
darling of ‘Juke Girl’. ..Now 
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You Asked for It-SO HERE IT Is! 


YOUR RADIO TRAILER— 
PROFESSIONALLY RECORDED 
SPOT ANNOUNCEMENTS! 


; Once again Warners scoops the indus- 
try with the hottest ad idea in years. * MHlere’s how it started: We've 
been watching and studying the use of radio by showmen everywhere. 
We learned this: The most economic, the most effective way to put 
radio’s intensive local coverage to work is with the consistent use of spot 
announcements—one-minute and half-minute hard-hitting plugs. * Then 
we did this: We prepared professional, custom-built radio spots on 
transcription on several Warner Bros. releases. We used music, live talk, 
dramatizations—every trick in the radio catalogue—to do the best job for 
every type picture. * Then=we proved it! For several months these 
recorded spot announcements were used by a number of selected West Coast 
theatre operators . . . with tremendous success! This was it—streamlined 
selling in the 1942 manner—and it brought immediate results at the boxoffice. 


id OW Rea dy Fo i Yo u! By using the best radio talent 


available—seasoned network announcers, professional actors, topnotch radio 
technicians, sound effects with hair-trigger realism—Warners now brings you 
your complete radio spot advertising campaign on one record—at a fraction 
of the cost involved in preparing your own spots locally. You get a 25-second 
and 55-second announcement on one record, with a 5-second cut-off on each 
spot for local playdate copy. 


Here’s All You Have To Do! 


* Arrange for the largest number of announcements on your lowest- 
priced stations. 


* PRICE: $3.00 for each record (25-second and 55-second an- 
nouncements), F.O.B., Hollywood, Calif. Send check or money 
order with your order—and remember, you must order one record 
for each station. 


* Order direct from: 


STODEL ADVERTISING COMPANY 
5546 Melrose Avenue 
Hollywood, California 
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NEW, EXCLUSIVE 
WARNER SERVICE 


Following are the scripts for the 
two spots on the “‘Wings For The 
Eagle’? record. Copy is read 
alternately by two announcers. 


99-SECOND SPOT 


AIRPLANE ROAR—FADE IN B.G. 


Winging your way from Hollywood— 
transcribed! 


Have you heard the latest about Ann 
Sheridan? She’s_ carrying. the 
torch again. Ahh—but this time 
it’s for Uncle Sam! 


Ann’s hard at work in a plane plant— 
and she. has all the. boys doing 
tailspins! 


There’s a real thrill in store for you 
when you see “Wings For The 
Eagle’—Warner Bros.’ thundering 
new hit starring 


Ann Sheridan — as a_ red-headed 
bomber who never misses her tar- 
get. e . . 

And Dennis Morgan — as a defense 
worker with no defense against 
Ann! 


When these two get together it’s time- 
and-a-half for Uncle Sam — and 
the rest of the time for love! 


See “Wings For The Eagle’? — the 
screen’s first thrilling tribute to 
the men and women who are com- 
ing through with flying colors— 
to keep our colors flying! ... 


Starring sparkling Ann Sheridan, fresh 
from her triumphs in “Kings 
Row” and “Juke Girl’’—teamed 
with handsome Dennis Morgan, 
and featuring Jack Carson and 
George Tobias .. . directed by 
Lloyd Bacon and brought to you 
by Warner Bros. ¥ 


It’s the star-spangled saga of America 
on the wing! 


25-SECOND SPOT 


From Hollywood to you—transcribed! 
See “Wings For The Eagle’’—the 


screen’s first salute to the men 
and women who are coming 
through with flying colors — to 
keep our colors flying! Starring... 


Ann Sheridan—as a red-headed bomber 
who never misses her target... 


And Dennis Morgan — as a defense 
worker with no defense against 
Ann! 


“Wings For The Eagle”—a mightily 
moving adventure as big as the 
bombers they build—heroic as the 
people who build them... directed 
by Lloyd Bacon and brought to 
you by Warner Bros. 


It’s the star-spangled saga of America 
on the wing! 


Qo. 
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Start Today to Cash In on the 
Newest Bally Idea in Years! 


~plus a crackling 
radio production! — 
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== — ANN DENNIS==== 


SHERIDAN - MORGAN 


A Warner Bros.-First National Picture. Directed by Lloyd Bacon. 
Original Screen Play by Byron Morgan and B. H. Orkow. Additional 
Dialogue by Richard Macaulay. 


CAST OF PRINCIPAL CHARACTERS 


Roma Maple. .ANN SHERIDAN Brad Maple Jack Carson 
Corky Jones. DENNIS MORGAN Jake Hanso....-. George Tobias 


Serialized by Harry Lee 


CHAPTER I 


é ide CAPITOL DOME—vast and challenging—loomed 
in the morning light beyond the windows of the gov- 
ernment office where, about a long council table, a com- 
pany of men listened to an impassioned speaker : 

“Gentlemen, this is an emer- 
gency unprecedented in the his- 
tory of our nation. Our present 
efforts, great as they are, are 
not enough. We must have more 
ships, more tanks, more guns, 
more of everything, and espe- 
cially, more planes. And we can- 
not win this Battle of Produc- 
tion without men and still more 
men—workers to man the ram- 
parts of our factories!” 

He paused momentarily. 


road. Suddenly a delightfully 
feminine voice called: “May I 
park here, Mister, if I buy a 
couple gallons of gas?” 

Corky, looking over his shoul- 
der, stopped dead in his tracks. 
The dame was a knockout—red- 
headed, grey-eyed, slim, boy oh 
boy! The urge of conquest was 
on him again! He glanced to- 
ward the rear of the station, 
saw that the boys, the boss, and 
the cop, were still occupied, and 


“From every corner of the na- 
lion they must come—an army 


stepped up to the strange car 
with his most devastating grin. 


soldiers without uniforms— 
little men, individually unim- 
» portant, perhaps—but collect- 
ively, this country’s first line of 
defense. With the skill of their 
hands they will make the tgols 
to finish the job.” 


“Regular, lady—or ethyl?” 
If the young lady was irked 


by the freshness of the stranger 
she gave no evidence of the fact. 
“] only want to park for a few 
minutes,” she said sweetly, “just 


“J want a parking place—not an escort!” 


His lowered voice took on a 
more ominous note. 

“And. .gentlemen, unless this 
job is finished in victory, all of us 
sitting here—and every citizen 
of the continent—had better 
start looking around for a hole 
to crawl into!” - 

At the moment—three thous- 
and miles across the continent— 
the siren over the Lockheed Air- 
plane Factory was announcing 
the mid-afternoon change of 
shift when the army of the day- 
force knocks off work, and the 
incoming horde of the swing- 
shift checks in to pick up the 
tools the others have but just 
dropped. 

A milling’ stampede ensued, 
thousands coming, thousands 
going, overflowing, packing the 
streets, stalling traffic; the fac- 
tory parking acreage shrouded 
in dust and smoke, motorcycle 
officers and uniformed guards, 
trying desperately +o restore 
some serghegmmgc of, vne 


long enough to see someone in 
Lockheed. I’ve been so many 
laps around the block looking 
for a place to park, that I feel 
as if I’ve been on a merry-g0- 
round!” 

“]’]] be delighted, Miss, to ac- 
commodate you!” 

“Thanks! Where shall I leave 
ite?” 

“Why...” said Corky, taking 
another check-up glance, “just 
back in there by the fence! And 
_. forget the gas!” 

As the girl shifted the gears, 
he stepped onto the running- 
poard, ostensibly to guide her, 
and put an arm half around the 
back of her seat to hold on. 

“J think you misunderstood 
me! I want a parking place, not 
an escort!” 

“But it’s my policy to provide 
the extra service! Nothing, you 
see, is too good for the custom- 
ers! That is.. .if they look any- 
thing like you!” 

She backed the car abruptly, 

-7:+ sharply, and jammed 
4. brelre obviously 


‘MOVIE-OF-THE-WEEK’ 


Here’s the first behind-the-sentr 

of America’s “Heroes in Overelle. 
Uncle Sam’‘s rolling Bomber-lines that 
are backing up the battle-lines! Galley 
proofs and mats of type and art are 
available FREE on order by newspaper 
editors to Warner Bros. Campaign Plan 
Editor, 321 West 44 St., N. Y. C. 


THIS STARTS YOU OFF IN NEWSPAPERS 


The timeliest story of the 
. year — America’s 
victory on the production front—deserves big-time, big-scale news- 
vals ee The 6-day serialization is geared to give you the right 
kind of send-off. Follow through with the followi i 
cachet ye ollowing, each detailed on 
FULL PAGE SUNDAY FEATURE......... Page 6 
CARTOON STRIP ........ P S 
rere eect ee . .Page 
MODEL PLANE CONTEST. . 


TEASER FEATURE ........ 


“The Stunt of the Weeks’: 


CITYWIDE ‘BUY A BOMBER’ 
NEWSPAPER CAMPAIGN. . . 


price a: Wings for the Eagle . . . dollars into bonds... 
o bombers ... bombers for Victory! That’s the dramatic 
9 


timely angle to sell . 
your sh ute ; 
it works: owing—and help America! Here’s how 


Your most aggressive | 
ocal newspaper an- 
HemneeS a “Wings For The Eagle—Buy a Bomber’’ pret a ie 
‘Bor . ec- 
“e of the campaign is to sell enough war bonds in one week to | 
chase a new Lockheed Bomber for the Air Force ie 


Each day’s pro [ [ 
gress in bond sales is recorded o 
n Bomb “‘lighti 
up’ anew “bomb burst” on an Axis ob fis Pe tee 


Your Day-to-Day Set-up: 


1. Newspaper sets u i 

: p a committee of prominent “war bond ’ 
handle details. Campaign is officially announced as “Win a salesmen” to 
Buy a Bomber” Campaign. ss or The Eagle- 


2. Newspaper enlists Junior “Wi 

: ings For The Eagle’ C . 
Each member receives a “Wings For The Eeate” billion ta to obtain pledges. 
complete details). see page 7 for the 


4. Day-by-day results of bond 

purchases and pledges are ted i 
paper and lobby. Also: a large compo-board “bomber” if set eet Seas 
—or in front of theatre—to dramatize the campaign’s progress dail a. 
tion above shows you how. i eae 


re ee a et of \ ae appropriate ceremonies are held at your theatre 
umber of pledges turned over to Air Force i 
s s s as: . 
thanks City for patriotically providing “Wings For The Eagle oe we 


‘WINGS FOR THE EAGLE’ -:.ANN SHERIDAN 


DENNIS MORGAN e JACK CARSON e GEORGE TOBIAS 


Jake Hanso (George Tobias) is the 
spark plug superintendent at the Lock- 
heed plant where record numbers of 
bombers sweep off the assembly line. 
Today is a big day in Jake’s life, for 
his son is entering the U.S. Air Force. 


i THEY GOT JAKE'S 
BOY INTHE [| 
PHILLIPINES. 


THOSE JAPS WILL 
PAY FOR THAT-- 
AND PLENTY MORE. 
YOU KIDS AT 
HOME JUST KEEP 
‘EM ROLLING. 


IT'LL BE HANSO TO 
HANSO NOW, SON. 
I MAKE ‘EM. 
YOU FLY ‘EM 


A WARNER BROS. HIT! 


Corky (Dennis Morgan) gets another Jap bomber. Color it in for an extra thrill... 


_L STORY STRIP PLUS COLOR-IN CLIMAX! 


We know you like color-in cartoons—because you keep ask- 
ing for them. Here’s one with a novel twist—tells the story and gives your fans a 
chance to color-in. Offer it to your editor for the comics page—or reprint for dis- 
tribution te kids at matinees, in schools and through local stores. If desired, offer 


prizes for best color-in job. Theatre imprint space available at bottom of strip. 


Order “Cartoon Mat’ SW S0IB-75c-trom Campaign Plan Editor. 
321 West 44th Street. New York City 


Ffiot Off 
The Wirel 


This story, off the AP wire, 
cues a similar stunt in your 
area, if there is an army, navy 
or coast guard encampment 
nearby. Provide a question- 
naire for service men to an- 
swer, listing Ann Sheridan, 
Bette Davis, Priscilla Lane and 
Olivia de Havilland. Tie in 
results with Red Cross drive 
for blood donors. Also be 
sure to get newspaper story 


avis 


Bette D 


EDITORIALS 


Suggest an editorial 


On Your Screen: 


A STAR-SPANGLED 
SHOW SEND-OFF! 


That's the job this action-jam- 
med Warner Trailer is ready to 


topic to local editor titled “Wings For 
The Eagle,”’ in which he discusses the 
great contribution being made by air- 
plane production line soldiers, as drama- 


tized in the film. 


DEFENSE MATINEE 


Announce a special 


do for you! Packs the punch of 
every exciting scene in the pic- 
ture... plus a makes-you-want- 
to-see-it finish! 


early morning showing for war plant 
workers. Perhaps these workers might 


BOOK IT TODAY! 


At Your Vitagraph Exchange! 


“request”? such a showing, in the form 
of a “letter to the editor.’?» Announce 


compliance to “request” via newspaper. 


* 


TOWN’S PRETTIEST 
PLANE BUILDER 


Does your town have 
a plant where they’re building planes or 
plane parts? If it does—this contest’s 
a natural: Newspaper announces search 
for town’s prettiest girl making “wings 
for the eagle.”’ Sell the winner in news- 
papers as “the girl who’s carrying the 
acetylene torch for Uncle Sam.’? Honor 
winner with prizes, promoted clothing, 
accessories or cosmetics — plus news- 
paper and radio interviews. Be sure 


your honors don’t take her off her job. 


FEATURE SERIES 


The title and story of 
“‘Wings For The Eagle’? both lend them- 
selves to two swell newspaper feature 
series, such as: 
1. “Wings For The Eagle”—the story of 
America’s growing air power—and how 


we’re achieving it. Full page feature on 
page 6 may start it off. 


2. “The Men Who Make Wings For The 
Eagle”—a daily Honor Roll citing “produc- 
tion line soldiers” in local war plants 
making planes or plane parts, who are con- 
tributing ideas to help speed production. 
Each day’s feature tells about the man, his 
background, his ideas on the war. 


On Next Page... 


FULL PAGE 
SUNDAY FEATURE 


Keyed to the minute . . . the story 
of America’s growing air power... 
told in pictures. For Sunday maga- 
zine or movie sections, mail editions 
or daily feature page. Also reprint 


for window display, or blow up for 
lobby. 


“FES Men—and Women, Teel Bile An Men 
Behind the Guns Come Through with Flying 


ictory for America on the air- 
plane production front has been won. The tide was: 
turned by the might of millions of production line soldiers, men and 
women who once toiled at the plow, the sewing machine and the 
lathe; in garages, offices and machine shops. To them goes the grati- 
tude of a nation... for they have labored to make wings for the 
American eagle . . . avenging wings that now spread over the 
world’s far-flung battlefields. 


Warner Bros. has produced a stirring tribute to these assembly-line sol- 
diers in “Wings for the Eagle”, with Ann Sheridan, Dennis Morgan, Jack 
Carson and George Tobias. The accompanying photographs show in part 
how this miracle of military might is being accomplished. 


From all sections of the country 
come Americans to work in war 
industries. Shown above is a 
family who used the good old 
jalopy as a means of transporta- 
tion to the Lockheed Aircraft 
Corp. to help build wings for 
the eagle, 


Ww 


(A bove) 
Jack Carson, Ann Sheridan and 


(Right) Dennis Morgan represent a cross- 


Even mites can be mighty when 
it comes to making America for- 
midable. ‘Shorty’ here, finds an 


section of America at war, in 
Warner Bros.’ stirring film, 
“Wings for the Eagle”. Carson 


important place in the scheme 
of things because midgets are 
used to work in sections of 
planes that are too small for the 
average-sized man. 


and Sheridan are cast as defense 
workers at the Lockheed Air- 
craft Corp. while their best 
friend, played by Morgan, flies 
for the U. S. Army. 


Jake Hanso (George Tobias), naturalized American and ace 
plane builder at.Lockheed, is proud as can be when his son 
(Russell Arms) joins the U. S, Air Corps. Jake says, “From, 
now on it’s Hanso to Hanso, I build ’em, You fly ’em!” ~ 


ee  ————————— ——————  ——  ———— 


Type and Art on one mat, Order Mat SW 302B-75c-from Campaign Plan Editor, 321 W. 44 St.. N. Y. 


(-THROWAWAY GIVES YOU 3-WAY BALLY 


UNCLE SAM’S 
FAVORITE 
RED - HEADED 
BOMBER 


Selects 


\ 


LOOK, HE'S A DIVE BOMBER! 


Say, that’s no way to win a lady! 
Jack leads with his chin... and 
winds up ina tailspin. But he gains 
altitude quick ...and ZOOM.... 


WHO WILL IT BE? 


Dennis Morgan OR Jack Carson, defense 
workers ... with no defense against 


ANN SHERIDAN in 
“WINGS FOR THE EAGLE’ 


This strip, shown above in reduced size (actual size is 


8 col.), is a 3-way handy-andy to sell the Sheridan-appeal: 


Il. THROWAWAY: Print 


newspaper photo feature. 


a quantity locally and fold, accordion style, for distribution in 


offices, restaurants, lobby, on the street and through the mail, 


or as program insert. Folds to 4” wide x 5144” deep. Ample 


space provided for theatre imprint. 


THERE'S A DENT IN DENNIS! 


Here’s one target that’s through 
for the night. But after all... Ann 
just wants to make Bombers... 
though the boys have other ideas! 


CRASH LANDING! 


Honest, Ann doesn’t want to start a war of her own 
— BUT LAWDY HOW CAN SHE HELP IT?! 


SEE Warner Bros. Big New Hit—the Biggest of All for Ann! 


WINGS FOR THE EAGLE 


ANN SHERIDAN e DENNIS MORGAN 
A WARNER BROS. HIT 


IMPRINT 


2. NEWSPAPERS: Use 


second and third frames, plus upper half of last frame, as a 


Cut mat apart and use second 


frame on top with other frames below, making a 2-col. layout. 


3. LOBBY DISPLAY: 


Blow up this display as accordion-folded lobby set-piece, or 


mount each unit in a separate frame placed side-by-side in lobby. 


Order “Throwaway Mat SWé01IB” -$1.20-from Compaign Plan Editor. 321 W. 44 St.. N. Y. © 


In Lobby and Out Front: 


INSIGNIA DISPLAY 


Your sign shop can 
make up a large red, white and blue 
Army Air Corps insignia (shown in 6- 
sheet). In red center area and in blue 
regions between points of the stars, 


mount stills. Use ad copy with insignia. 


SHERIDAN ROLES 


Blow up of ad 401 
on pages 10-11 will sell Sheridan as the 
“queen of Kings Row and the nickel-a- 
dance darling of Juke Girl’ .. . now in 
her best role. Key still of Ann Sheridan 
available. Order still AS 1110—10c. 


Nowelties! 


CUT-OUT PLANE 
ACTUALLY FLIES 


A cut-out plane, printed in red and 
blue on sturdy white bond, plus metal 
clip, ready to be assembled. Wing 
spread—6”. Your imprint on both 
sides of fuselage. Selling copy on 
both sides of wing. Prices: (Includes 


Imprint) 500—$5.50; IM—$9.50; 


POSTER CUT-OUTS 


All the posters (see 
back page) lend themselves ideally to 
cut-outs for inside and outside theatre. 
Cut-out figures of boy and girl on 24- 
sheet swell for top of marquee; use 3- 
sheet cut-out of same figures for top of 
main stairway, with large cut-out plane 
behind them. Add title and sell copy on 
plane’s wings. Mount six-sheet on cyl- 
inder which revolves slowly in a counter- 
clockwise direction. Effect will be to 
give motion to the planes. For extra 
effect, place red and white and blue 
panels of light behind 6-sheet inside 
cylinder, to get a barber-pole light effect. 


Swell for 
the Kids! 


SPECIAL SHOWING 
FOR WAR HEADS 


“Wings For The 
Eagle” was launched with two special 
Washington screenings for heads of all 
important government departments and 
war agencies. This suggests similar local 
preview showing for war plant execu- 
tives, newspaper publishers and editors, 
selected war plant workers, army and 
navy air force representatives and re- 
cruiting office personnel, 


SHERIDAN CUT-OUTS 


A special set of six 
glamorous Sheridan photos are availa- 
ble for lobby display. It is suggested 
that each photo be enlarged, cut out and 
a panel of copy be added to each still, 


for display in lobby. Copy: 


“There’s nothing a machine can do that Ann 
can’t do better.” 


“Ann’s working in a plane plant—and 
working fast!’ 


“All the boys want to carry her lunch pail 
—but she’s carrying the torch for Uncle 
Sam.” 


“She doesn’t want to set the world on fire— 


BUT LAWDY HOW CAN SHE HELP IT!!” 


“She’s working on the bomber line . . , 
and has the boys doing tailspins.” 


BUTTONS 


For giveaway, newsboys, taxi 
drivers, etc. Shown actual size, 
printed blue on white. Prices: 


IM—$15.00; 500—$8.50. 


“With her on the assembly line the fellows 
never stop working !’’ 


5M—$9.00 per M. 

Order both items direct from: Order “Ann Sheri- 
dan Photos’? — set of 6 — 50c — from 
Campaign Plan Editor, 321 West 44: St., 
New York City. 


Economy Novelty & Ptg. Co. 
225 West 39 St... New York 
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Shown in reduced size. Actual size of mat is 10” wide x 14°4” deep. 


IT’S YOUR AMERICAN PRIVILEGE T0 SERVE! 


Flere’s What We Mean... 


1. Eight special bond and stamp selling slugs 
are available on one mat FREE at your ex- 
change for spotting in your regular news- 
paper advertising. Several of these are 
already included in pressbook ads (pages 


9-15). 


2. Put the pressbook, issued by the War 
Activities Committee of the Motion Picture 
Industry, to work. There are 12 pages of 


showmanship ideas to sock over this big- 


gest exploitation campaign of ’em all. 


3. Run these slogans in your programs, 


66 


adapt them for your newspaper as “‘cut- 


offs” or flash ’em from the screen: 
Make it a habit and a hobby... 
Buy stamps and bonds in our lobby! 


Buy bonds here... 


For freedom everywhere! 


Bonds and stamps keep ’em flying... 
Keep on buying in our lobby! 


4. Post the free government 24-sheet. 
plete details on page 19. 


AZINE, issued monthly. 


This blueprint of a Lock- 
heed-Hudson bomber 
gives you a_ powerful 
bally aimed at the thou- 
sands of model-makers 
in your town. This same 
model plan appeared in 
Air Trails Magazine 
(reader circulation: 
500,000)  pre- selling 
this promotion national- 
ly. Here are_ several 


angles: 


Contest: 


Stage this in co- 
operation with local newspaper, 
offering promoted prizes for the 
best model Lockheed bombers 
built from these scale model plans. 
Paper runs plan daily (together 
with still of Dennis Morgan hold- 
ing actual model—order still SW 
502—10c—from Campaign Plan 
Editor) for several days, with an- 
nouncement of winners on open- 
ing day. Lf desired, contest can be 
run in cooperation with local mod- 
el plane club, aviation or trade 
schools, or in lobby. In this event, 
print quantity of entry blanks, 
with model plane on side, and con- 
test rules and theatre credits on 


the other. Display winning models 


in lobby. 


Giveaway: 


Print model plane 
plan, with theatre credits on back, 
as giveaway in lobby, in aviation 
and trade schools, high schools, 
and in stores selling model plane 
material. To defray cost of print- 
ing, arrange for merchant ads on 
back of plan; also arrange for co- 
operating merchants to distribute 
giveaways through their own 
media — package inserts, mail 


stuffers, counter giveaways. 


Magazine Tie-up: 


Tie up local mag- 
azine distributor of Air Trails 
Magazine, arranging for news- 
stand cards, truck posters, maga- 
zine inserts. If possible, promote 
back number copies for special 


matinee lobby giveaway. 


Order Mat “SW 503B°’°=75e 
-—from Campaign Plan Ed- 
itor, 321 West 44 8t., N. Y.C. 


WE ALWAYS KNEW 
YOU HAD IT IN YOU! 


She was the queen of 
‘Kings Row’ and the 
nickel-a-dance darling 
of ‘Juke Girl’... 

But if you really 
want to see some’ 
cookin’ on all the 
burners you've got 


to see her now! 


There’s nothing a 
machine can do that Ann 
can’t do better! 


Just picture Ann ina 
*plane plant! All the boys 
want to carry her lunch 
but she’s carrying the 
torch for Uncle Sam! 


wn JACK CARSON - GEORGE TOBIAS 


Originol Screen Play by Byron Morgan and B. H. 
Directed by Lloyd Bacon * Orkow + Additional Dialogue by Richard Macaulay 


Mat 303 
15 inches x 
5 columns 


(630 lines) THEATRE & DATE 


45c 


A power-packed, 
Speed -crammed, 
-thrill-jammed 


WARNER BROS: HIT 


STARRING 


(For 
2 and 4-column 
sizes of 


this ad. see 
pages 15 and 10.) 
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Ann’s carrying a 


new torch...an 


Starring 


ANN. SHERIDAN 


as a red-headed bomber in a ‘plane plant! 


DENNIS MORGAN 


a defense worker— with no defense against Ann! 


acetylene torch 
in a ’plane plant! ' 
She’s working on 


the bomber-line 
and has the boys 
doing tailspins. 


with JACK CARSON - GEORGE TOBIAS 
Directed by Original Screen Play by Byron Morgan and B. H. 


44 | 
LLOYD BACON Orkow ¢ Additional Dialogue by Richard Macaulay 


ONDS! 


WE-BYE AXIS ! 
» BUY'EM HERE 


Mat 304--8% inches x 3 columns (366 lines) --45c 


(For 2=-column size of this ad. see page 14.) 


- 2 ADS ON ONE MAT 


Mat 108-15¢ Donk Misa Anna Biggest 


Warner Bros.’ Hit! 


The Biggest bonbieridon Hit! 


DENNIS 


MORGAN 


with JACK CARSON - GEORGE TOBIAS uv SS Oo ee | 
Directed by Original Screen Play by Byron Morgan and B. H. ON/DS. with JACK CARSON - GEORGE TOBIAS Sap, yee ne peeins 
me 3 . ms ected b Original Screen Play by Byron Morgan and B, A. ei R R 
LLOYD BACON orkow + Additional Dialogue by Richard Macaulay WVE-BYE Ds! : UL OYD BA ¢ ON«, ii pagseahl : dead : — ss ith Ace - ey sla le eh, 


BUY'EM HERE 


BUY LLOYD BACON Orkow © Additional Dialogue by Richard Macaulay 
BUY, 
STAMPS )iek BONDS ISTAMPS)X BONDS 


Mat 211--2% inches x 2 columns (70 lines)--30ce 
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in JACK CARSON - GEORGE TOBIAS 


Bimas: 
iy INIDS. 
Original Screen Play by Byron Morgan and B. H. IVE-BYE AXIS! 


Directed by Lloyd Ba con Orkow ¢ Additional Dialogue by Richard Macaulay 


BUY'EM HERE 


Mat 301--11'%% inches x 3 columns (492 lines)--45c 


(For 2=-column size of this ad. see page 135.) 
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| Cageor Y: Mery, 4 
. THE C4 OY: f. 


Ann’s carrying a é 
new totch...an Shira é ¥ 


acetylene torch = 
in a ’plane plant! ANN SHERIDAN 


She’s working on : ' @s a red-headed bomber in a ‘plane plant! 


wtcace NMP DENNIS MORGAN 


doing tailspins. defense worker— with no defense against Ann! 


Ann’s carrying a new 
torch—an acetylene torch 
in a ’plane plant! She’s a 
red-headed Bomber on p————| 
Uncle Sam’s assembly ag | _/with JACK CARSON - GEORGE TOBIAS 


Directed b 7 Bo. A Y 
ine— ! A De J irected by Original Screen Play by Byron Morgan and B. H. VDSS: 
side good! \ A \ \ »/ LLOYD BACON ee ¢ Additional tke: reach ait pa os: 
A WARNER BROS. HIT HV \ WW BUY'EM HERE 
Starring ANN \ } ies We a een ror ay mee ere «| 
HAN Mat 209--5% inches x 2 columns (162 lines)--30c 
(For 3-column size of this ad. see page I2.) 
ond PEA 


with 


JACK CARSON 
GEORGE TOBIAS 
Directed by 
Lloyd Bacon 
Original Screen Play 
by Byron Morgan 
and 8. H. Orkow 
Additional Dialogue by 
Richard Macayvloy 


WARNER BROS’. TRIUMPH 


Mat 107 
9% inches (129 lines)-15c 


GS FOR THE 


WARNER BROS.’ THUNDERING HIT 


: wings for. 

America’s 

= eagles! oe 

She's putting => 

_ thrills in his heart! > 


with 
JACK CARSON: GEORGE TOBIAS 
eA SA Directed by Lloyd Bacon 


Original Screen Play by Byron Morgan and B. H. Orkow 


Additional Dialogue by Richard Macaulay 


with JACK CARSON : GEORGE TOBIAS: directed by Lloyd Bacon aN) | \\ N BUY 
ORIGINAL SCREEN PLAY BY BYRON MORGAN AND 8. H. ORKOW * ADDITIONAL DIALOGUE BY RICHARD MACAULAY \y HERS. BON DS 


A Warner Bros. First National Picture 


Mat 505--2 inches x 3 columns (81 lines)--45c Mat 106 
(For 2-column size of this ad. see page 13.) 5 inches (71 lines)--15c 
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WE ALWAYS KNEW 
YOU HAD IT IN YOU! 


She was the queen of 


‘Kings Row’ and the 


nickel-a-dance darling 


of ‘Juke Girl’... 


burners you've got 


to see her now! 


SHE'S A RED:-HEADED BOMBER 
IN A ‘PLANE PLANT IN 


There’s nothing 
a machine can do 
that Ann can’t 
do better! 


STARRING 


She just wants 
to make Bombers 
but the boys-have 

other ideas! 


«n JACK CARSON - GEORGE TOBIAS 


Original Ser Ph Mor ind 8. H. 
Directed by Lloyd Bacon © ier Aicnenst Bisloave by Meord Mocavlay 


THEATRE & DATE 


Mat 208--10 inches x 2 columns (276 lines)--30c 


(For 3 and 4=-column sizes of this ad, 
see pages 9 and 10.) 


Official Billing 
WARNER BROS. 


Pictures, Inc. Presents 


“WINGS FOR THE EAGLE’ 


with 


ANN SHERIDAN - DENNIS MORGAN 1» 


JACK CARSON — GEORGE TOBIAS 25% 


* oe - * 


Directed by LLOYD BACON 25% 


* * * 


Original Screen Play by Byron Morgan and B. H. Orkow 3% 
Additional Dialogue by Richard Macaulay 2% 


tate me 


A Warner Bros.-First National Picture 5% 


with her on the assembly line he says welding and&é wooing go 
the fellows never stop working! well together-and he ain't wfong! 


vir JACK CARSON - GEORGE TOBIAS f, 7 


com ( W/ 

; Original Screen Play by Byron Morgan and B. H. ONDS! 

Directed by Ll oyd Ba CON orkow+ Additional Dialogue by Richard Macaulay “VE-BYE AXIS ! 
BUY'EM HERE 


Mat 205--7% inches x 2 columns (220 lines)--50c 


(For 3-column size of this ad, see page 13.) 


WARNER BROS! THUNDERING HIT 


with JACK CARSON : GEORGE TOBIAS directed ty Lloyd Bacon vf BONDS 
ORIGINAL SCREEN PLAY BY BYRON MORGAN AND &. H. ORKOW * ADDITIONAL DIALOGUE BY RICHARD MACAULAY HERE 


Mat 210--1%4 inches x 2 columns (356 lines)--30c 


(For 3-column size of this ad, see page 14.) 


Vitaphone Shorts 


“THE DAUGHTER OF ROSIE O’GRADY” stars Patty Hale, sensational 
6-year-old, and Al Shean in a song and dance story about New York’s east 
side. Showmen’s Trade Review calls it “very good” and, further, “your 
audiences will lament its brevity.” 7111—Broadway Brevities—20 mins. 


“HOBBY HORSE LAFFS” is a novel cartoon with the well-known hobby 
program bearing the brunt of the author’s satire. 7611—Looney Tunes— 


7 mins. 


“DOUBLE CHASER” tells a variation on the eternal triangle—mouse 
chased by cat in turn chased by dog. 7721—Merrie Melodies (In Tech- 
nicolor)—7 mins. 


“HATTERAS HONKERS” was filmed on Cape Hatteras, wind-swept 
island off the Virginia coast, the duck hunters’ and fishermen’s paradise. 
Film Daily says it’s “excellent”—and so will your audiences! 7408— 
Sports Parade (In Technicolor)—10 mins. 


“EMIL COLEMAN and ORCHESTRA” take the bandstand in ten min- 
utes of top-flight musical entertainment. “A musical treat,” opines Film 
Daily about this one. 7509—Melody Masters—10 mins. 


THE CAST 


Roma Sante. os hs. ANN SHERIDAN 
Corky Jones 6.30 cee iy DENNIS MORGAN 
SVG BUGMNe ioc ees ee ee Jack Carson 
Jaketianso s 5 see Sk cs George Tobias 
Peg Frans i a ce Russell Arms 
CUO ean fe ed ee Don DeFore 
Tom (Gyclone) Shaw... 0)... . 0048 Tom Fadden 
Joleen es ee Ys ges John Ridgely 
Stark .. ...Sapeee tee es ees es Frank Wilcox 
Personnel Maa. 62000 0 oe George Meeker 
Miss MAMIer «tose ah eee Fay Helm 
Suedker. 2.0... 08 ei ieee Russell Hicks 


SYNOPSIS 


(Not for publication): “Corky” Jones (Dennis 
Morgan) is a cocky young fellow with an eye to 
the girls and his self-security. He gets a job at the 
Lockheed Aircraft plant, primarily to be in “‘essen- 
tial defense work” and escape the draft. His pal, 
‘“‘Brad”’ Maple (Jack Carson), ex-football player, is 
studying engineering to get one of the better jobs at 
Lockheed. He is married to Roma Maple (Ann 
Sheridan), a good-natured and good-looking girl for 
whom Corky has a yen. Brad learns that the engin- 
eering college where he’s studying is a racket outfit 
and that the much-needed money he’s spent for his 
course has been squandered. He starts brooding 
over this, becomes irritable, forces a break with 
Corky and is finally left by Roma, who, self-sufficient 
as she is, gets a job at Lockheed herself. 


At the factory is a fine older fellow, one Jake 
Hanso (George Tobias), whose whole life is wrap- 
ped up in Lockheed and the patriotic fervor to speed 
up work. As a sort of foreman, he is extremely 
valuable to the company for the inspiration he im- 
parts to the workers. It is his son, Pete Hanso (Rus- 
sell Arms), who intends to join the air force, with 
whom Corky works at the plant. Corky takes ad- 
vantage of Roma’s quarrel with Brad to force his 
hand with the girl. They have innocent dinner dates, 
but it is clear to all that Roma’s heart still belongs 
to the moody Brad. This unhappy young man final- 
ly forgets his higher engineering aspirations to take 
a plain job at Lockheed. The spats between him and 
Corky continue and are culminated by a fist-fight and 
an open break. 


After Pearl Harbor, Pete leaves for the fighting 
front. Jake is busy directing the work when a 
messenger tells him Pete, his son, has been killed in 
action. Brushing back the tears, he goes on with 
his work when, suddenly, Corky is at his side—in 
uniform. This delights old Jake, and Brad and 
Roma, too. They all stand at rigid attention, filled 
with the spirit of the moment, as the 2,000th bomber 
takes off in a glorious roar. 

(Running Time: 85 minutes ) 


PRODUCTION 
Directed by LLOYD BACON 


Original Screen Play by Byron Morgan and B. H. 
Orkow; Additional Dialogue by Richard Macaulay; 
Director of Photography, Tony Gaudio, A.S.C.; 
Film Editor, Owen Marks; Dialogue Director, Hugh 
Cummings; Sound by Francis J. Scheid; Gowns by 
Milo Anderson; Technical Advisor, Paul Mantz; 
Makeup Artist, Pere Westmore. 
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(Lead Story) 


‘Wings For The Eagle’ Powerful Story 
With Brilliant Cast on is-'4 to Strand 


It has often been said, the 
story behind the men who make 
our planes is one packed with 
as much drama as the story of 
the men who fly them. With 
this in mind Warner Bros. have 
put two of its top notch per- 
formers, Ann Sheridan and Den- 
nis Morgan in its latest thril- 
ling production, “Wings For 
The Eagle,” which makes its de- 
but at the Strand Theatre this 
Friday. 

The film is set in the vast 
Lockheed Aviation Plant during 
the period. shortly before Pearl 
Harbor and the hectic days that 
followed the infamous attack. 
Corky Jones, played by Dennis 
Morgan, a cocky young fellow, 
gets a job at Lockheed, pri- 
marily to be in “essential de- 
fense work” and to escape the 
draft. His friend, Brad Maple, 
played by the inimitable Jack 
Carson, is studying to get an 
engineering job at the plant. He 
is married to Roma (Ann Sheri- 
dan’s part), an extremely good- 
looking girl, whose beauty is 
only too well appreciated by 
Corky. 

Brad learns that the engineer- 
ing college where he’s studying 
is a racket outfit and that the 
much needed money he’s spent 
for his course has been wasted. 
He starts brooding over this, 
becomes irritable, forces a break 
with Corky, and is finally left 
by Roma, who gets a job at 
Lockheed herself. 

At the factory is a fine old 
fellow, Jake Hanso, played by 
George Tobias, whose whole life 
is wrapped up in his work. As 
a foreman, he is extremely 
valuable for the inspiration he 
imparts to the workers. It is 
his son, Pete, portrayed by Rus- 
sell Arms, with whom Corky 
works. 

Corky takes advantage of 
Roma’s quarrel with Brad and 


Still SW 19*; Mat 212—30c 


NO LOVE FEAST for these three. Whenever Dennis Morgan, Jack 
Carson and Ann Sheridan get together in Warner Bros.’ “Wings For 


The Eagle”’, it spells trouble. 


You see, both boys like Ann. The film 


opens next Friday at the Strand Theatre. 


he tries to rush her off her feet. 
But it is clear that Brad still 
scores high with Roma. Brad 
forgets his engineering aspira- 
tions and takes a plain job at 
Lockheed. Here he meets Corky 
and they engage in continual 
minor spats that finally culmi- 
nate into a fist fight and an 
open break. 

Corky’s attitude toward the 
army, Roma and everything else 
changes when Pearl Harbor is 
bombed and the United States 


enters the war. Pete Hanso has. 


already ‘joined the Air Force 
and is on his way overseas while 
his father is busily speeding up 
production at the factory. 


(Opening Day Story) 


Ann Sheridan Starred 
In Heart-Pounding Drama 


Planes, planes and still more 
planes is the war cry of Amer- 
ica. Bombers, fighters, training 
planes keep rolling off the as- 
sembly lines in an unending 
stream. The heart-pounding 
drama in ‘the lives of the men 
and women who keep ’em rolling 
is now told in Warner Bros.’ 
“Wings For The Eagle,” which 
opens today at the Strand The- 
atre. In the leading roles are 
Ann Sheridan, whose _ recent 
brilliant performances in “Kings 
Row” and “Juke Girl” won na- 
tion-wide praise, and Dennis 
Morgan, who in a short time has 
made a place for himself among 
the top performers in Holly- 
wood. 

Most of the story is set in the 
vast Lockheed Aircraft Plant 
where people have come from 
all over the United States to 
help do their share. Here Mor- 
gan meets an old friend of his, 
played by Jack Carson, and his 
wife, portrayed by Sheridan. 
Because Carson is cheated by a 
phony engineering school he has 
a falling out with both Ann and 
Dennis which culminates by Ann 
walking out on him, and getting 
a job at the plant. 

Dennis, who needed no en- 
couragement to make a play for 
Ann, now goes to it without 
pulling any punches. But it is 
no go. He realizes that her 
heart is still with Carson, who 
also finds employment at Lock- 
heed. 

Jake Hanso, 
ambitious 


a particularly 
foreman at the 


plant, played by the versatile 
George Tobias, has a son, por- 
trayed by Russell Arms, who 
works with Dennis. 

It is only after Pearl Harbor 
that Dennis really awakens and 
shows his understanding by 
patching things up between 
Sheridan and Carson and join- 
ing the U. S. Air Force. 

“Wings For The Eagle” was 
written by Byron Morgan and 
B. H. Orkow with additional 
dialogue by Richard Macaulay. 


Still SW 524; Mat 104—15¢ 


ANN SHERIDAN and 
DENNIS MORGAN 


One day Jake receives a mes- 
sage telling that his son has 
been killed in action. He thinks 
Corky a quitter, because he 
hasn’t shown up for the past 
few days, but quickly changes 
his mind when Corky appears 
in the uniform of a Flying 
Cadet. 

Corky patches things up be- 
tween Brad and Roma before 
leaving and promises Jake to 
even things up for Pete. 

“Wings For The Eagle” was 
directed by Lloyd Bacon. The 
original screen play was writ- 
ten by Byron Morgan and B. H. 
Orkow with additional dialogue 
by Richard Macaulay. 


‘Wings For Eagle’ 
Coming to Strand 


A timely film, crammed with 
action, romance andi excitement, 
will open at the Strand Theatre 
next Friday when Warner 
Bros.’ “Wings For The Eagle” 
makes its local debut. The pic- 
ture features Ann Sheridan and 
Dennis Morgan in the top roles 
with an impressive supporting 
cast made up of Jack Carson, 
George Tobias and _ Russell 
Arms. The realistic setting is 
the huge Lockheed Aircraft 
Plant where the constant fight 
against time surpasses all per- 
sonal conflict. 

Ann Sheridan, Dennis Mor- 
gan and Jack Carson are all 
workers at the Lockheed Plant 
who constantly are at odds 
among themselves until Pear] 
Harbor puts their own problems 
into the background. Lloyd 
Bacon, who has directed many a 
hit film, comes across with an- 
other in “Wings For The 
Eagle.” 


Sheridan and Morgan 
In New Strand Film 


Two of filmdom’s top-notch 
players, Ann Sheridan and Den- 
nis Morgan, have the leading 
roles in Warner Bros.’ action- 
packed film, “Wings For The 
Eagle”, which opens at the 
Strand Theatre on Friday. Its 
swift moving story is set for 
the most part in the large Lock- 
heed Aircraft Plant. The sup- 
porting cast is made up of such 
favorite players as Jack Car- 
son, George Tobias and Russell 
Arms. Lloyd Bacon directed. 


Still SW 530; Mat 202—30c 


ANN SHERIDAN AND DENNIS MORGAN have the starring roles in 
the thrilling new Warner Bros.’ film, “Wings For The Eagle’’, which 
is currently playing at the Strand Theatre. 


Snap Decisions Help 


Ann to Win 


It is only in motion picture 
roles that Ann Sheridan is un- 
able to make up her own mind in 
a hurry. In real life Ann decides 
things in typical Texas fashion, 
on the spot and immediately. 

In “Wings For The Eagle,” 
her new Warner Bros. picture, 
now at the Strand, Ann vacil- 
lates between Dennis Morgan 
and Jack Carson, unable to make 
up her mind between them. But 
off the screen she has been seen 
with no one except George Brent 
for many months and when he 
popped the question, she gave 
him a prompt and unqualified 
“yes” for an answer. They were 
married last January 5. 

Ann’s decision to enter the 
movies a few years ago was 
made voluntarily and with less 
than an hour’s notice. She was 
visiting in Dallas, Texas, from 
her school in Denton, same state, 
when her aunt called her atten- 
tion to a “search for beauty” 
contest that was closing in the 
local Dallas paper that day. 

Some two years later, when 
things were all going bad for 
Ann in Hollywood, she was 
called upon to decide for her- 
self whether she should return 
to Texas. 

She put away enough of her 
hard-earned money to pay for a 
return trip ticket to Dallas, and 
settled down to see what Holly- 
wood would offer. Eventually, if 


Cops Get New Duty 


Studio policemen at Warner 
Bros. assumed a brand new duty. 
Detailed heretofore to keep an 
eye on jewels and expensive 
props used in motion pictures, 
the cops were told to maintain 
guard around a service station 
set for “Wings For The Eagle,” 
with special emphasis on the 
stock of new tires offered “for 
sale.” 

Ann Sheridan, Dennis Morgan 
and Jack Carson work in the se- 
quence, which represents action 
in a street opposite the Lock- 
heed aircraft plant. More than 
300 extras were called for the 
sequence. 


Stardom 


not immediately, Hollywood of- 
fered a Warner Bros. contract 
which she signed with more en- 
thusiasm than she tried to show. 
“Oomph” followed along in good 
time and not long after came 
stardom for Annie. 

Direct and forthright in mind 
and manner, Ann never has to 
be persuaded to make a decision. 
She may not always decide 
rightly but she always decides. 
She holds on to the woman’s pre- 
rogative of changing her mind 
but doesn’t exercise that option 
very often. When she made up 
her mind, many months ago, that 
she would rather be a real ac- 
tress than hold all the “oomph” 
records extant, she told her em- 
ployers as much. 

Eventually that idea bore fruit 
also. She was given an “acting” 
role in “The Man Who Came to 
Dinner” and then, almost im- 
mediately, an intensely dramatic 
part in “Kings Row.” With these 
two accomplishments behind her, 
Ann faced the Hollywood world 
with more confidence than ever 
before. She knew they were im- 
portant pictures and she knew 
she had given them everything 
she could. She was willing to be 
judged by the results. 


All Types of Noise 


Welcome on ‘Wings’ Set 


For the first time in the his- 
tory of any sound motion picture 
ever filmed, any and all street 
(and sky) noises were welcome 
during the filming of Warner 
Bros.’ “Wings For The Eagle.” 

Locale of the Ann Sheridan, 
Dennis Morgan and Jack Carson 
starring picture is the exact spot 
occupied by the Burbank studio. 
Picture’s action is concerned 
with Lockheed factory and ter- 
ritory immediately adjacent to 
it. 

Director Lloyd Bacon got the 
film off to a fast start on War- 
ners’ back lot and continued 
despite continuous roar of planes 
overhead, factory whistles and 
truck movements, all of which 
will fit into the film naturally as 
incidental sound. 


(Prepared Review) 


‘Wings For The Eagle’ Timely Drama 
Stars Ann Sheridan at Strand Theatre 


“Wings For The _ Eagle,” 
which Warner Bros. released 
locally at the Strand Theatre 
yesterday, is a film that does a 
splendid job of blending indi- 
vidual drama with the one grim 
story that hovers over all 
personal conflict — the world 
struggle to smash the Axis. But 
this film tells its story not 
through the soldiers and sail- 
ors on the warring front but 
through the men and women 
who turn out our planes. Their 
story is packed with all the 
action, drama and excitement 
that one would find on the 
actual fighting front; the con- 
stant fight against time is never 
out of their minds. 

Lovely Ann Sheridan and de- 
bonair Dennis Morgan have the 


leading roles with Jack Carson 
and George Tobias in the sup- 
porting cast. The film is set, 
for the most part, in the huge 
Lockheed Aircraft Plant. Ann 
and Jack play the role of a mar- 
ried couple who split up when 
Jack becomes irritated over hav- 
ing wasted his money on a 
phony engineering course. 
Morgan portrays a care-free 
character who lands a job at 
the Lockheed plant in the hope 
that his draft board would con- 
sider his job “essential”. But 
Pearl Harbor changes his mind 
in a hurry and he realizes he 
had a wrong slant on things. 
Dennis also takes advantage 
of Ann’s quarrel with Carson 
and goes all-out in his attempt 
to be pleasing but he soon learns 


Screen Found 
‘New Type’ In 
Jack Carson 


Jack Carson, who is big, ami- 
able, and more at home with a 
football than a_ thesaurus, 
thought maybe he’d like to act 
in college dramatics. 

So they put a sort of flannel 
nightgown on him, handed him 
a short sword 
and told him 
he was Her- 
cules. This 
was at Carle- 
ton College, 
N or t hfield, 
Minn., but 
Jack didn’t 
even fool the : 
farmers back : 
home. : 

Returning to 
avoca tions 
more worthy 
of his _ heft, 
Jack handed in 


Mat 102—15c 
JACK CARSON 


a good account of hiself on the 


gridiron, finished school, and 
took (like nearly every other 
graduate before and since) to 
selling insurance. 

He didn’t do so well with that, 
either, and because he’d built up 
a sort of four-wait reputation as 
a local wit, turned to vaudeville 
and funny sayings. 

At this he did better, much 
better, and Hollywood might 
never have heard of the big 
Swede had not vaudeville passed 
into the Great Beyond. 

So, naturally, Jack went to 
Hollywood, the great catch-all 
for hungry hoofers and person- 
ality boys. And there he found 
company and solace in a huge 
army of others just like himself; 
all with their own tired joke 
books and tireder time-steps. 

There, too, he found new life 
and, to the surprise of all, dis- 
covered he was a “type”’—a 
“type,” it might be pointed out, 
for which Hollywood found great 
and frequent use. Carson fitted 
in almost at once, first in a little 
something with Ginger Rogers 
(he lost the girl, but he got the 
part AND the check) and then 
with James Cagney and Olivia 
de Havilland in “Strawberry 
Blonde,” from which he emerged 
with a solid hit on his hands 
and a most comfortable long- 
term contract with Warner Bros. 

Warners wasted no time in 
putting Carson to work in 1942. 
Right off the bat he was cast 
opposite Ann Sheridan, with 
Dennis Morgan, in “Wings For 
The Eagle,” his present chore. 

In “Wings For The Eagle” 
he’s a sort of amiable rough- 
neck. Only this time he wins 
the girl, Ann Sheridan. Maybe 
he’s getting up in the (Holly- 
wood) world. 


that her heart is still with Car- 
son. Tobias, as usual, gives a 
splendid performance as_ the 
shop foreman whose _ whole 
life is wrapped up in Lockheed 
and the patriotic fervor to speed 
up the work. His son, played 
by Russell Arms, also works at 
the plant, but leaves to join the 
air force and Tobias is prouder 
than a papa with a newborn 
babe. 

It is only after the United 
States’ involvement in the war 
and after Tobias’ son pays with 
his life for his patriotism that 
Dennis decides he, too, has a 
debt, both to his country and his 
friends. He joins the Air Force, 
but before going he patches 
things up between Ann and 
Jack. 


Dennis Doesn't Sing 
But Likes Role Anyway 


Dennis Morgan, who plays 
the leading role opposite Ann 
Sheridan in Warner’ Bros.’ 
“Wings For The Eagle”, which 
is now playing at the Strand 
Theatre, hasn’t yet realized his 
ambition. All he wants to do 
is sing in a movie. 

In fact, when he first came to 
Hollywood, he expected to be 
assigned nothing but singing 
roles. Instead, the nearest he’s 
come to vocalizing is whistling 
in one film and humming in an- 
other. But his day of triumph 
is coming. Warners have given 
him the starring role in the 
forthcoming musical, “The Des- 
ert Song”. 

Despite the fact that he 
doesn’t sing in “Wings For The 
Eagle’, Dennis is very pleased 
with his role. It is a hardy, 
robust one that contains just 
the right amount of cockiness. 
He plays the part of an assem- 
bly line worker in the Lockheed 
Aircraft Corp., who doesn’t take 
things seriously until after 
Pearl Harbor—but then he 
makes up for lost time. 

He goes on the make for Ann 
Sheridan, who is married to an 
ambitious young fellow, played 
by Jack Carson, but he stops 
when he realizes that his ac- 
tions may have serious conse- 
quences. All in all, it’s a swell 
role, with the proper mixture of 
wit and levity, and suits Dennis 
Morgan to the proverbial T. 

Morgan was born at Prentice, 
Wisconsin, on December 20, 


Sneeene 


1910. 

He attended grammar school 
at Prentice, high school at 
Marshfield, Wisconsin, the Uni- 
versity of Wisconsin, and Car- 
roll College at Waukesha, Wis- 
consin. He is a member of 
Theta Alpha Phi, honorary dra- 
matic fraternity, and Beta Pi 
Epsilon. He was a crack athlete 
in high school and college. 

During vacations he worked 
in his father’s lumber camps in 
Northern Wisconsin, holding his 
own with the hardiest of the 
lumberjacks. During his school 
days the ambition to become a 
singer or actor or both was 
awakened. In this ambition he 
received the encouragement of 
Alexus Baas, his singing teacher 
at Carroll College. He played 
numerous leading roles in col- 
lege theatricals. 

When he finished college he 
couldn’t find a job, not even as 
a lumberjack. One day he 
walked into a radio station in 
Milwaukee and sang a couple of 
songs, which he announced him- 
self. He was given a job as 
singer and announcer and re- 
mained there a year and a half. 

Since coming to Hollywood 
and signing with Warner Bros., 
some of the films he has ap- 
peared in were “The Fighting 
69th,” “Three Cheers for the 
Trish,” “Flight Angels,” “River’s 
End,” “Affectionately Yours,’ 
“Bad Men of Missouri,” “Cap- 
tains of the Clouds,” “In This 
Our Life.” 
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THREE’S A CROWD. But definitely so whenever Jack Carson and 


Dennis Morgan happen to meet Ann Sheridan at the same time, in 


Warner Bros.’ 


“Wings For The Eagle”, now playing at the Strand. 
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“PLL BUILD ’EM, YOU FLY ’EM,” aviation foreman George Tobias 


tells Air Cadet Dennis Morgan in this dramatic scene from Warner 


Bros.’ 


“Wings For The Eagle’, now playing at the Strand Theatre. 


He Likes to See Movies 
As Well as Act in Them 


George Tobias, who has just 
finished working 110 straight 
weeks in the movies for Warner 
Bros., loves to go to the movies. 

He goes about four times a 
week. In ad- 
dition to lik- 
ing them for 
the good liv- 
ing they give 
him, George 
Tobias just 
plain likes 
the movies. 
Or Sse etnat 
evident from 
his record? 


You may 
not recall 
having seen Mat 101—15¢ 


George Tobi- George Tobias 
as on the screen. That would be 
no affront to him, were you to 
tell him so. 

He might consider it slighting, 
however, if you said you didn’t 
remember the Bronx clerk in 
“Saturday’s Children,” his first 
Warner Bros. picture; or the 
easy going and philanthropic 
Latin bandit in “Torrid Zone”; 
or the punch-drunk pug, com- 
plete to cauliflowered ears and 
puffed eyes, in “The Man Who 
Talked Too Much’; or the Greek 
produce buyer in “They Drive 
By Night”; or the New York 
fight manager in James Cag- 
ney’s “City For Conquest’; or 
the ex-convict in “Calling All 
Husbands”; or the African dia- 
mond miner in “South of Suez.” 

He might not like you so well 
if you forgot to remember Gary 


Role of Nagging Wife 
Only for Cameras 


Ann Sheridan, who started 
what she is confident is a long, 
happy married life, reported 
back to the cameras recently— 
in the role of a nagging wife. 

Her very first scenes with 
Jack Carson, her husband in 
Warner Bros.’ “Wings For The 
Eagle,” calls for Ann to quarrel 
with Jack over the lack of pay- 
checks, and to leave him in favor 
of a job at Lockheed Aircraft. 

Her brand new husband, 
George Brent, busy in a War- 
ner picture of his own, “The Gay 
Sisters,” dropped in on Ann’s set 
to watch her emote. After ob- 
serving Ann bickering and spat- 
ting with her husband in the 
picture, George asked: 

“You are acting, aren’t you, 
Annie?” 

Ann laughed. “Don’t worry, 
George,” she said. “All this 
comes off, just like my makeup, 
when I get home.” 

Ann is currently appearing 
at the Strand Theatre in 
“Wings For The Eagle.” 


18 


Cooper’s ex-subway guard buddy 
in “Sergeant York,” or Cagney’s 
flying pal in “Captains Of The 
Clouds,” or the veteran Lockheed 
factory worker in his current 
film “Wings For The Eagle.” 

In other words it’s George 
Tobias’ work, not his name, that 
George Tobias is selling. That’s 
one reason he goes to the movies 
so often. 

“T go to watch the character 
people—the people whose names 
never get up in the lights. 
They’re my meat. They’re all 
wonderful actors and, even if 
they’re only on the screen a min- 
ute, maybe between kisses by the 
stars, that’s long enough to learn 
something. The worst picture 
ever made has at least some 
good acting by somebody. That’s 
why I’m never disappointed.” 

Tobias looks on himself as a 
worker, not an actor. He’s “in 
trade,” and if he’s learned some- 
thing about his trade, that’s be- 
cause he’s spent many long 
years as an apprentice, both in 
New York and on the road. 

His may be the old-fashioned 
viewpoint but, according to him, 
the business could afford a re- 
turn to the fundamentals of 
show business; to the days when 
actors started at the bottom in- 
stead of the top. Nothing infuri- 
ates him like an actor turning 
down a part because he con- 
siders it too small. 


“There are no small parts, 
only small actors,” he says. Come 
to think of it, he’s got something 
there. 


Special Permission 
For Film Company 


For the first time in the his- 
tory of films, a motion picture 
troupe was allowed to shoot the 
production line of an airplane 
company. 

The highly prized and valu- 
able footage, gained by permis- 
sion of the U. S. government, is 
used in Warner Bros.’ “Wings 
For The Eagle,” a story of the 
men who make our fighting 
planes. The scenes were shot at 
the Lockheed Aircraft Plant 
in Burbank, Calif., now engaged 
in turning out bombers to blast 
the Axis. 

It was only after the govern- 
ment read and approved the 
script for “Wings For The 
Eagle” that permission was 
granted. 

Ann Sheridan, Dennis Mor- 
gan, Jack Carson, George To- 
bias and Russell Arms head the 
cast of the film. Lloyd Bacon 
directed from a story by Byron 
Morgan and B. H. Orkow with 
additional dialogue by Richard 
Macaulay. 


Warners Build 
Special Street 
For New Movie 


On the Warner Bros. lot in 
Burbank, Calif., is a street scene, 
supposedly just outside the 
Lockheed Aircraft Plant, also in 
Burbank. The set was built for 
“Wings For The Eagle,’ which 
is now playing at the Strand. 

Lockheed is just half a mile 
from Warner Bros., and the 
street outside it is there for any- 
one to photograph. Warners 
could have used it, as they’ve 
used hundreds of streets in and 
around Hollywood further, much 
further, away. 

But instead, the studio elected 
to build its own “Lockheed 
Street,”’ as it’s listed on the call 
sheet, complete to gas stations, 
fruit stands, grocery stores and 
even the cop on the beat. 

Why? 

Well, in the first place, there’s 
a lot of dialogue to be recorded 
between Ann Sheridan, Dennis 
Morgan, Jack Carson and 
George Tobias right in the mid- 
dle of the street. The traffic, 
then, for all its appearance, has 
to be well-behaved traffic, mov- 
ing quietly when it should (in 
order that we may hear what 
Ann’s saying to Dennis), and al- 
ways at the proper tempo, to 
furnish the correct cues and 
background motion for the se- 
quence being filmed. 

People on the streets must look 
as people on the streets might 
look instead of the mob that 
would be attracted by a movie 
company at work. A couple of 
hundred lights, “boosters” 
they’re called, must be strewn 
outside the camera’s range, with 
their miles of cables, to supple- 
ment a California sun which is 
too often tricky or not there at 
all. 

To get such an effect on the 
street opposite Lockheed would 
mean blocking off traffic for 
10 square blocks, with more cops 
(this time real ones) than are 
guarding Mussolini’s life at this 
moment. 

It would mean halting street 
cars, buses and private cars, all 
loaded with defense workers on 
their way to Lockheed to help 
keep ’em flying. 

It would mean—but why go 
on? They built the street at the 
studio. 

Lloyd Bacon directed “Wiings 
For The Eagle,’ which was 
written by Byron Morgan and 
B. H. Orkow with additional 
dialogue by Richard Macaulay. 


Lockheed Lassies 
Like Ann Sheridan 


It has ceased to be news for 
service men to pick Hollywood’s 
glamor girls as sweethearts of 
their respective outfits. 

It is news, however, when de- 
fense workers, especially women 
defense workers, choose a Holly- 
wood girl as “the one we’d like 
most to work with.” 

That’s the honor Lockheed 
women have bestowed on Ann 
Sheridan, and Ann is just about 
the proudest girl in Hollywood 
as a result. 

Ann got to know a number of 
the girls working at the Lock- 
heed aircraft plant during film- 
ing of Warner Bros.’ “Wings 
For The Eagle,” in which she 
plays one of them. 

And, more important, a lot of 
the Lockheed girls got to know 
Ann; got to know that infectious 
laugh of hers and her common 
sense outlook on life. That’s why 
the girls of the Lockheed Em- 
ployees’ Recreational Committee 
singled her out for their unique 
honor. 

Ann plays the role of a per- 
sonnel clerk at Lockheed in 
“Wings For The Eagle.” Den- 
nis Morgan, Jack Carson and 
George Tobias, featured with 
her, are aircraft workers. 


Ann Sheridan Tells How 
To Have Happy Marriage 


Actress Ann Sheridan recently 
married actor George Brent. 
And that, according to Miss 
Sheridan, is the way it should 
be. 

“Professional people,” she said 
yesterday, while talking of her 
marriage, “should be careful to 
marry professional people. At 
least,” she added, “if they want 
to give their marriages an even 
break.” 

Ann, whose first picture since 
matrimony is Warner Bros.’ 
“Wings For The Eagle,” a story 
of Lockheed workers and the 
men behind the planes, is com- 
pletely articulate when it comes 
to discussing marriage, particu- 
larly as it effects those in the 
entertainment business. 


“Lord knows,” says Ann, 


“ours is a hectic life at best..My 
hours, for instance, are apt to be 
any hours. So are George’s. My 
working habits, 


although en- 
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Ann Sheridan 


and Dennis Morgan 


Still Service 


Stills available on most 
of the scene cuts on the 
publicity pages in this cam- 
paign plan. Price: 10c 
each. Order by still num- 
ber indicated under each 
cut, from Campaign Plan 
Editor, 321 West 44 street, 
New York City. If still 
number is not given, photo 
is not available because the 
cut was made from a spe- 
cial retouch or a com- 
posite. (*Asterisk denotes 
still is available at local 
Vitagraph Exchanges.) 


tirely understandable to George, 
might never be satisfactorily ex- 
plained to a husband who, say, 
worked as a bank teller. 

“More, many cruel stories and 
bits of gossip are often circu- 
lated about professional people. 
These are things we recognize at 
once and dismiss as the trivia 
they are—part of the price we 
pay for prominence. It would be 
asking a lot of non-professional 
people to see those things in the 
light we see them.” 

Chief danger of marriage to 
another professional, in Ann’s 
eyes, is that of shop-talk out of 
hours. And to that end, Ann and 
George have agreed to keep mum 
about the other’s work, to limit 
studio business to studio walls. 


All Work Doesn't 
Make Jack Dull 


Jack Carson is a fellow who’s 
too busy to have any fun, and 
he loves it. 

Big, amiable, good-looking 
Jack is a Milwaukee boy who 
came to Hollywood to make 
good, and succeeded. 

Carson has done so well in 
fact, that he has yet to see the 
inside of a night-club or to taste 
of the much-heralded gayety 
that is supposed to be Holly- 
wood’s. 

Jack has been under contract 
to Warner Bros. for a little more 
than a year. During that time 
he has had good roles in eight 
features. His current effort is 
“Wings For The Eagle,” in 
which he makes love to Ann 
Sheridan. 

He’s already appeared in 
“The Bride Came _ C.O.D.,” 
“Navy Blues,” “Blues in the 
Night,” “The Male Animal,” 
“Larceny, Inc.,” and the forth- 
coming production, “Arsenic and 
Old Lace.” 

Of course it’s Jack’s fault if 
he doesn’t have as much time as 
he’d like to spend at home with 
his wife and brand new baby 
boy, Jack, Jr. One way for an 
actor to be busier than his fel- 
lows is for him to be able to play 
a large variety of roles. Which 
Jack can. Another is for him to 
be good. Which Jack is. 

But if Jack Carson’s a little 
busier than his fellow players, 
that’s okay with him. Work’s 
what he came for. 

Jack’s latest, “Wings For The 
Eagle,” is now at the Strand 
Theatre. 
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THE LADY IS NOT AMUSED. Dennis Morgan tries to make Ann 
Sheridan forget a broken romance in Warner Bros.’ new film, 
“Wings For The Eagle’’, but his jovial spirit just doesn’t go over. 
Picture is currently at the Strand Theatre. 
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